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In recent years, China's economic growth has gradually decline, investment 
income has been declining, expanding domestic demand has become the key to 
change the mode of economic growth and achieve sustainable economic development. 
Relying on the development of internet technology and information technology, the 
financial model innovation represented by internet finance has changed the rigid 
mode of credit in the past, reduced the transaction cost and promoted the growth of 
Chinese residents' consumption. Based on the background of the development of 
internet finance, this paper takes the third party payments as an example to analyze 
the main mechanisms and ways of internet financial impact on the consumption of 
Chinese residents, constructing the corresponding intertemporal optimal consumption 
decision model, and on the basis of above，this paper analysis the interaction of the 
consumption of residents in different provinces and the internet development by 
econometric test and empirical analysis. It is found that internet finance has a 
significant positive correlation with the consumption of residents in China, but there 
is obvious "regional differentiation", that is, the development of internet finance has 
promoted the growth of consumption in eastern developed provinces (Shanghai, 
Jiangsu, Beijing and Guangdong), but there is no significant impact on the 
consumption of some underdeveloped areas and northeast provinces . Therefore, this 
paper argues that we should vigorously develop inclusive finance, promote the use of 
third-party payment as the representative of the internet financial services, release the 
residents’ consumption potential fully to promote China's economic restructuring and 
consumption upgrades. 
Although the rapid development of internet finance is constantly changing the 
traditional consumption patterns of residents, and promote the rapid growth of 
consumption, but in recent years the brutal growth in internet finance (such as P2P) ，
the industry has many problems such as false operations and fraud, transaction 
information security, credit risk, and the difficulty to guarantee consumer’ rights and 
















Therefore it is imperative to strengthen the supervision of internet finance to promote 
the development of regional internet finance in the direction of health. 
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当前中国已经是世界网络大国，网民规模不断攀升，截至 2016 年 6 月（中
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